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L. MBc ti0u ilio tgo

1.1. MUc ti6u chung:

Ddo t4o tlQi ngfi chuy0n nghiQp c6 trinh dQ chuy6n m6n bflc cao ding vO ngdnh

Marketing chuyOn sdu Quing c5o truy6n th6ng, khi ndng thUc hiQn cdng t6c Quing c6o

truyAn th6ng vd quin ly Quing c6o truy6n th6ng trong c6c co quan, ttodn th,5 chinh tri -

xd hQi vd doanh nghiQp; c6 khi nlng tr,r hgc tflp AC thictr ung vdi m6i trudng nginh

Marketing, QuAng c6o truydn th6ng trong diOu kiQn hQi nhflp qu6c tiS.

1.2. Mgc ti6u cp th€

a) tti UAn ththc:

- C6 ki6n thric co bin v6 quin tri kinh doanh, marketing dC thu th{p vA phdn tich

thdng tin trong qu6 trinh nghi€n cri'u, lflp ki5 ho4ch, tri6n khai thpc hiQn, vd kiOm

so6t chucrng trinh trong linh vgc Marketing n6i'chung vi quing c6o truyOn th6ng

n6i ri€ng.

- C6 ki6n thric chuy6n s6u vC quing c6o truydn thOng vd marketing: Nghi6n criu

Marketing, Hinh vi kh6ch hdng, Quin tri Marketing, Qu6n tr! Thuong hiQu, Quin

tri Chht lugng, QuAn trf sin phAm, Marketing diQn tri, Thuong mAi diQn tfi, Quan

hQ c6ng chring, Qu6ng c6o, T6 chric sg kiQn, Truy6n thdng Marketing tich hqp.

- Hi6u rO chric ndng, nhiQm vp cria chuy6n vi6n quf,ng c6o truyAn thdng vd

marketing trong doanh nghiQp; ph6n tich nhu cAu thi truong. lflp ki5 hoach vd tri6n

khai ki3 ho4ch quing b6 sin phAm tdi ddng d6o kh6ch hdng, thay tl6i nhpn thuc vd

hdnh vi cria kh6ch hdng, nhim dem lai lgi nhufln cao chs doanh nghiQp.
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- Qu6n ly, to cht?c thgc hien kc hopch marketing - mix nhu: ki5 hoach ph6t trirsn s6n

pt a*, xdy dpng vd ph6t trii5n thuong hiQu, ttinh gifi bdn sin phAm, kti hopch phdn

pfrOi, t<6 hopch truydn th6ng marketing, qu6ng c6o'

. Nghi6n criu vir t6 chric tri6n khai ti(in trinh marketing, tir viQc x6c dinh chinh x6c

nhu cAu ctra ngudi tieu ding , thii5t kiS c6c sin phAm , dich vg d6p img dugc nhu

cAu, cho AC, tt iilt k6, bao bl va xfc <linh giit, tii chrlc c6c hopt dQng truydn th6ng

marketing nhu quing c6o, phdn ph6i, chiOu thi vd c6c dich vu h6 trg'

- Kha nanlthiet ke dl hpa, xir ly hinh 6nh, 6m thanh, video, t4o ra cdc san phAm dd

hga phlrc vp marketing, quing c5o truydn th6ng'

- C6 khi n[ng l4p ke [oart marketing, thgc hiQn cic y tuong quing b6 sfrn phAm

bing c6ch,friOtl1i cdc [,_phAm quing c6o tr6n b6o in, b6o dign tft, sin xuAt chuong

trinh qu6ng ciro ph6t thanh, truyEn hinh vi vi tr6n c6c lo4i hinh truyen th6ng tla

phuong tiQn d0 dua s6n phAm qu6ng c6o tdi kh6ch hilng'

/ Ky nang mdm:

- C6 ky ning giao titlp, thuy6t trinh, thf,o lufln, ldm viQc nhom

- Sri dpng tiiSng Anh trong giao tii5p ilat trinh d0 A2'

- c6 chimg chi img dung c6ng nghQ th6ng tin co b6n. su dqng thdnh thpo intemet d0

khai th6c th6ng tin phgc vp cdng t6c.

") Vi thdi dp:

- Hi6u bi6t tr6ch nhiQm nghO nghiqp vd d4o duc ngh0 nghiQp;

Nh0n bitit tr6ch nhiQm v6i b6n th6n vd cQng d6ng;

Y ttrtrc vugt kho vuon l6n trong mqi c6ng viQc;

co y thfc hop t6c, th6n thiQn v6i d6ng nghiQp vd c6c c6 nhan b6n nlodi t6 chfc'

1.3. Vi tri viQc ldm sau khi tdt nghiQp:

- Lim viQc o c6c linh vyc nhu: Qu6n tri thuong hiQu, xdy dpng vi ph6t trien thuong

rricu; xav dung, hopch dinh c6c chuong trinh qu6n g c6o; Qu6n tri truyan th6ng

Marketin;; T6 chirc vd quin ly ho*t dQng quan hQ cdng chring (PR); T0 chric vd quf,n 11f

hoat dqnJ td chric sg kiQn (Event); Xdy dgng vi ho4ch dinh chi6n lugc th6ng tliQp vd

;;";; ti"On t uyen thdng tqi cdcdoanh nghiQp truyAn thdng, cfc t6 chric kinh t6 - xfl hoi,

c6'c co quan nhi nudc.

- Ldm viQc t4i c6c c6ng ty quf,ng c6o, truydn thdng chuydn ryhiQp trong vd ngodi nu6c'

- Ldm quing ,ao, trrien mOng, PR, TO chric sg kiQn, Marketing cho tht ca cdc td chric

cria Nhd nudc, doanh nghiQp, cfc tO chtic phi chinh pht'

- Giang dpy, nghi€r, c,iu vA marketing, quing c6o truy6n th6ng t4\ circ trudng dpy ngh€,

trung hgc chuY6n nghiQP.

2. KhOi tugng ki6n thli'c vh thdi gian kh6a hgc:

- 56 luqng m6n hoc, m6 dun: 30
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fh6i tuqng ki6n thric todn kh6a hgc: 93 Tin chi

- Kh6i luqng c6c m6n hgc chungitlpi cucrng: 435 gio

Kh0i luqngchcm6n hgc, mO dun chuy6n m6n: 1610 gid

- KhOi luqng ly thuy6t: 782 gid;Thgc hinh, thgc tflp, thi nghiQm: ll72 gid

3.N du ch trinh:

STT Md MH/IUTD T€n mAn hgc/m6 ilun sd rc

Thligian hgc tQp @id)

Ghi chri
T6ng s6

Ly
thuy6t

Thyc
hdnh/thqrc

tQphhi
nghi(m/bdi

t$p/thdo
luQn

Thi/kiAm
tra

I/ Mdn hgc chung 2t 435 1,57 25s 23

i I\4H5 10001 Ti0ng Anh 1 3 60 21 36 J

2 MH510002 'l'i6ne Anh 2 f
-') 60 2l 36

a
J

J MH502002 Girlo dgc chinh tri 4 75 4l 29 5

4 MH502004 Ph6p lu4t 2 30 18 10 2

5 MH502001 Gi6o dpc th6 chdt 2 60 5 51 4

6 Mi1502003
Gi6o cluc qu6c

pl-rong an ninh
4 75 36 3s 4

7 MH501001 Tin hgc J 75 15 58 2

II/ Mdn hgc, mO dun chuY6n m61 72 1610 625 917 68

II.1/ Mdn hgc, md dun co s0 t4 290 130 146 t4

8 MH502005 K! nang mAm 2 45 15 28 2

9 MH502006 Kinh tC vi md 3 65 25 JI a
J

10 MH502007 Quin tri iroc
a
J 60 30 1"t J

1l MH502010
Marketing cdn

bin -) 60 30 27 J

12 MH502009 Nguy6n l;i kO to6n -) 60 30 27 3
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II.2/ M6n hgc, md dun chuy6n m6n 48 975 46s 462 48

13 MH502069
Nghi6n cuu
Marketing

J 60 30 27 J

t4 MH502070
Hanh vi ktr6ch
hdns

J 60 30 27 J

15 MH502071 Quin tri
Marketins

J 60 30 27 a
J

16 MH502072 Qu6n tri Thucrng

hiQu
a
-l 60 30 27 a

J

17 MHs02073 Quan tri Ch6t
lugng

J 60 30 27 J

18 MH502074 Qudn tr! sin phdm J 60 30 27 J

19 MH502075 Marketing dich vg J 60 30 27 J

20 MH502058
Thu'crng rn4i diQn

tit
a
J 60 30 27 .l

2l MH502076 Marketing diqn tir -l 60 30 27 1
J

22 MH502050 Quan hC c6ng
chring

1J 60 30 27 3

Z) MH502077 Quing c6o J 60 30 27 a
J

24 N4H502052
Tmy6n th6ng
rrarkcting tich
hop

J 60 30 27 J

25 MHs02078
D6 hqa fng
duns

4 105 l5 86 4

26 MH502079
K! thuAt quay vh
dpng phim
quing c6o

4 l) 45 26 4

27 MH502080 Td chirc sq kiQn 4 75 45 26 4

II.3 Thqc t$p tiit nghiQp 5 27,5 0 225 0

28 MH502024
Thuc t0p t6t
nshi6p

5 225 0 225 0

II.4 M6n hgc, mO tlun tiit nghiQp 5 124 30 84 6

29 MH502081
San xu6t quing
c6o TVC vdNew
Media

2 45 15 27 1
J

30 MH502082

San xudt chuong
trinh gi6i tri vi.
ph6t thanh truydn
hinh

a
J 75 15 57

a
J

T6ng cQng : 93 204s 182, tr12 91



4. Hu6trg d6n sfr dr.rng chuong trinh 
r . ,, ,_r \2.,

c6cm6n hgc chung bat buoc do B0 Lao dQng - Thuong binh vi Xa hQi ph6i

hqp v6i c6cBQlnganh t6 chric x6y dung vd ban hdnh d0 6p dqng thgc hiQn:

Thdi lugng, cAu truc chucmg trinh vd c6c m6n hgc, md dun d6 dugc xdy dyng

tr6n ddy li n6i dung cria chuong trinh ddo t4o cao <ling ngdnh Marketing

Chuong trinh giim 3 Phin:
- Ki0n thric gi6o dUc dai cuong: 2l tinchi

- Kitin thric gi6o dgc chuyen nghiQp: 62 tin chi' Trong do:

o Ki6n thric co s0 ngdnh:' 14 tin chi

o Ki€n thrlc nginh: 48 tin chi

- Thyc tpp vd mdn hqc, md dun t6t nghiQp: l0 tin chi

C6c mdn hgc, mO dun dugc thi6t k€ theo nguy€n tdc tir don gian tli5n phtic t4p'

ttr..d6 d6n kh6, tir co bin chuy6n sang co s& ngdnh vd chuyOn ngdnh' Mdn hqc' md dun

dugc tiiSn hdnh theo d0 cuong mdn hgc dd dugc ph6 duyQt vd phii dugc cung c6p cho

sinh vi€n.trffi 
t'r-'fr?fJ;, ,,u irun lf thuy6t, nQi dung bao gdim kii5n rhuc gi6o

dUc dai cuong, ki6n thric co sd cira khdi ngdnh, nh6m nginh, ngdnh, kii5n thrlc chung

cfia ngdnh chinh, ki6n thrlc chuy6n sdu cho tirng nginh chinh'
"D6i 

v6i c6c m6 dun thgc hdnh, thlrc t4p, nQi dung bao g6m thirc hdnh m6

dun vi thgc hdnh Qu6n trf kinh doanh theo dfnh huong rdn luyQn k! nSng tir thuc hdnh

co bin ct6n chuY0n ngdnh.

M6i nam hgc dugc chia thdnh 2 hqc ki''

Trong m6i hqc k} b6 tti22tu6n ddnh cho hgc tflp trong i16:

- Hqc lf thuyiSi, thi nghiQm, thlrc hdnh, thyc t{p: 16-20 tuAn

2-4 fidn
Thi m6n hgc, md dun:

MQthgckyb6ttigibngdpykh6ngqu6l0m6nhgcvdkh6ngry629tinchi.
Kh6ng to tri o*"ro ti6tiy tnJyot-rto *ot iuan. Nisu vua hqc l:i thuyrit vd thuc hdnh

tni f.f,ing b6 tti qu6 8 gid /ngdy vd kh6ng qu6 40 gid / tuAn'

- Thdi gian thgJtap t6t nghiQp tai cdc doanh nghiQp lA 06 - 10 tuAn

Hufng dfln xrlc tlinh nQi dung vir thd'i gian cho cfc ho4t tlqng ngoqi kh6a:

- D0 sinh vi6n c6 nhan thric dAy dri v0 nghd nghiQp dang theo hgc, Co so dpy

nghA c6 the b6 tri cho sinh vi0n tham quan' hqc t?p' tham gia thgc t?p tqr chc cong ty vd

doanh nghiQp trong linh vpc qu6n tri - kinh doanh'

-be giao Jsc truy6n thdng, m0 rQng nhpn thric vd vdn h6a xd h6i c6 th6 b0 tri

cho sinh vi6n tham quan mQt s6 di tich lich sri, van h6a, c6ch m4ng, tham gia c6c ho?t

dQng xd hQi tai dia Phuong.
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D Huong d6n to chric kiiSm tra, thi ktit thric m6n hgc: Theo quy ch6

Thdnh phii UA Cnt Minh, ngdyl tl thdng,J ndm 2020
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